A FINAL PROSPECTUS CONTAINING IMPORTANT INFORMATION RELATING TO THE SECURITIES DESCRIBED IN THIS DOCUMENT HAS BEEN FILED WITH THE SECURITIES REGULATORY
AUTHORITIES IN EACH OF THE PROVINCES AND TERRITORIES OF CANADA. A COPY OF THE FINAL PROSPECTUS, AND ANY AMENDMENT, IS REQUIRED TO BE DELIVERED WITH THIS
DOCUMENT. THIS DOCUMENT DOES NOT PROVIDE FULL DISCLOSURE OF ALL MATERIAL FACTS RELATING TO THE SECURITIES OFFERED. INVESTORS SHOULD READ THE FINAL PROSPECTUS
AND ANY AMENDMENT FOR DISCLOSURE OF THOSE FACTS, ESPECIALLY RISK FACTORS RELATING TO THE SECURITIES OFFERED, BEFORE MAKING AN INVESTMENT DECISION.
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(IPD i | Disclaimer

General

Prospective investors should rely only on the information contained in the final prospectus dated June 21, 2018 (the fprospectuso.)This presentation is qualified in its entirety by reference to, and must be read in conjunction with, the information contained in
the prospectus. A prospective investor is not entitled to parts of the information contained in this presentation to the exclusion of others. IPL Plastics Inc. (the iCompanyo fIPLPO fusoor fved and the Underwriters have not authorized anyone to provide
prospective investors with additional or different information. Prospective investors should not assume that the information contained in this presentation is accurate as of any date other than the date of prospectus or, where information is stated to be as of a
date other than the date of the prospectus, such other date.

For prospective investors outside Canada, neither we nor any of the Underwriters has done anything that would permit this offering or possession or distribution of the prospectus in any jurisdiction where action for that purpose is required, other than in
Canada. Prospective investors are required to inform themselves about, and to observe any restrictions relating to, this offering and possession or distribution of the prospectus.

All references are to U.S. dollars unless stated otherwise. Capitalized terms used in this presentation that are not otherwise defined have the meanings given in the prospectus. Any graphs, tables or other information in this presentation demonstrating the
historical performance of IPLP or any other entity contained in this presentation are intended only to illustrate past performance of such entities and are not necessarily indicative of future performance of us or such other entities.

Forward-looking Information

This presentation contains fi f o r -eakingdi n f o r nvdthin thee meaning of applicable securities laws in Canada. Forward-looking information may relate to our future financial outlook and anticipated events or results and may include information regarding

our financial position, business strategy, growth strategies, budgets, operations, financial results, scheme of arrangement, taxes, dividend policy, plans and objectives. Particularly, information regarding our expectations of future results, performance,
achievements, prospects or opportunities or the markets in which we operate is forward-looking information. In some cases, forward-looking information can be identified by the use of forward-looking terminology such as fi p | afmtsar, dietxpaocit swe s
note x p et tesx,pec fi amponunlty e x i sfit bsuod, mstcm e diil ¢ & dionfad wets|dof ookroe, cigpsr tos) Geft i ri @ pFesctt rsadf, ie 1y ty énadnstoi, ¢ i pl @ Bosa L, i c ibat @ drwaiations of such words and phrases or state that
certain actions, events or results i ma yi@ o0 ufl wWau i ohido gfhwidi,whetla k efinodc,coufr heec h i e in eddliion, any statements that refer to expectations, intentions, projections or other characterizations of future events or circumstances contain
forward-looking information. Statements containing forward-looking information are not historical facts but instead represent ma n a g e mexpettdtisns, estimates and projections regarding future events or circumstances.

Forward-looking statements in this presentation include, among other things, statements relating to expectations regarding our industry trends, overall market growth rates and our growth rates and growth strategies, expectations regarding our Pro Forma
Revenue, Pro Forma Adjusted EBITDA, Pro Forma, Adjusted Net Income, Pro Forma Adjusted Free Cash Flow, Revenue, Adjusted EBITDA, S h a r e h oBquiteand Gapital Expenditures, our business plans and strategies, our competitive position in our
industry, expectations regarding future director and executive compensation levels and plans. Readers are cautioned that the foregoing list of forward-looking statements should not be construed as being exhaustive.

Forward-looking statements contained in this presentation and other forward-looking information are based on our opinions, estimates and assumptions in light of our experience and perception of historical trends, current conditions and expected future
developments, as well as other factors that we considered appropriate and reasonable as of the date such statements are made. Despite a careful process to prepare and review the forward-looking information, there can be no assurance that the underlying
opinions, estimates and assumptions will prove to be correct. Certain assumptions in respect of our ability to build our market share; our ability to grow our revenue, our ability to retain key personnel; our ability to maintain and expand geographic scope; our
ability to execute on our operational growth plans; our ability to continue investing in our facilities to support our growth; our ability to obtain and maintain existing financing on acceptable terms; currency exchange and interest rates; the impact of competition;
the changes and trends in our industry or the global economy; and the changes in laws, rules, regulations, and global standards are material factors made in preparing forward-looking information and ma n a g e mexpettatisns. Forward-looking information
is subject to known and unknown risks, uncertainties, assumptions and other factors that may cause the actual results, level of activity, performance or achievements to be materially different from those expressed or implied by such forward-looking
information, including but not limited to the following risk factors: our ability to successfully implement our business strategy; our highly competitive marketplace; disruption in the overall economic and the financial market may affect consumer demand; risks
relating to Canada i US trade; price volatility or a shortage of some of the raw materials we purchase; our results of operations may be impacted by different financial risks; our dependence on our manufacturing facilities and equipment, which require a high
degree of capital expenditures to maintain or replace; changes in laws, regulations and related interpretations as well as changes in consumer trends; the loss of any key customers or a decrease in customer demand; our exposure to food industry risks; risks
relating to our brand and reputation; brand and reputational risks associated with actions taken by our subcontractors; competition for acquisition candidates; our ability to execute our growth strategy depends on our ability to identify and acquire desirable
acquisition candidates; our ability to successfully integrate recent acquisitions or future acquisitions; risks associated with our acquisition diligence procedures; failure to adapt to technological changes or the inability to continue to enhance existing products
and develop and market new products that respond to customer needs and preferences; our ability to recruit and retain senior management and qualified personnel; failure to maintain good employee relations; increases in transportation costs; increases in
energy costs; industry consolidation risk; potential exposure to product liability claims arising from the manufacture of faulty or contaminated products; failure to protect our intellectual property rights, including our unpatented proprietary know-how and trade
secrets, or in avoiding claims that we infringed on the intellectual property rights of others; failure to comply with applicable laws and regulations; risks relating to environmental and health and safety laws and regulations; risks of downward pressure on pricing
of our products; the inability to obtain appropriate funding; interest rate fluctuations; failure in internal controls; risks relating to information technology interruptions or breaches; litigation risk; potential indemnification obligations relating to divestments;
counterparty credit risks; risks relating to future write-offs of our goodwill and other intangible assets; changes in applicable tax legislation; the pro forma financial information of Macro included in this presentation may not necessarily reflect what the results of
operations, financial condition and cash flows of Macro would have been if operated on a combined basis with our business; our Common Shares have no prior public market; the market price of our Common Shares may be volatile; future sales of our
securities by existing shareholders or by us could cause the market price for our Common Shares to fall; lack of contractual lock-ups from existing shareholders other than CDPQ, FSTQ, and our directors and officers; CDPQ will have significant influence with
respect to matters put before the shareholders; our dependence on our subsidiaries for cash to fund our operations and expenses; our dividend policy; risks relating to our discretion in the use of proceeds from the Offering; risks relating to the fact that the
Board, and not shareholders, are responsible for setting our policies; increased expenses as a result of being a public company; regulatory compliance may divert our ma n a g e mattantioh §om the day to day management of our business; risks relating to
the issuance of preferred shares in the future; difficulties enforcing judgments against the C o mp a ndiyeétsrs and officers who are not resident in Canada; risks relating to dilution and future sales of our Common Shares; risks relating to claims for
indemnification by our directors and officers; risks relating to our forum selection by-law; risks relating to unfavourable research from securities or industry analysts and the forward-looking statements contained in this presentation may prove to be incorrect.
The factors and assumptions referred to above should be considered carefully by readers.

The opinions, estimates or assumptions referred to above and described in greater detail in i Ri Fsakc t m thes gyospectus.

Although we have attempted to identify important risk factors under the heading i Ri Bac t @ ithe prospectus that could cause actual results to differ materially from those contained in forward-looking information, there may be other risk factors not
presently known to us or that we presently believe are not material that could also cause actual results or future events to differ materially from those expressed in such forward-looking information. There can be no assurance that such information will prove
to be accurate, as actual results and future events could differ materially from those anticipated in such information. Accordingly, readers should not place undue reliance on forward-looking information, which speaks only as of the date made. The forward-
looking information contained in this prospectus represents our expectations as of the date of this prospectus (or as the date they are otherwise stated to be made), and are subject to change after such date. However, we disclaim any intention or obligation
or undertaking to update or revise any forward-looking information whether as a result of new information, future events or otherwise, except as required under applicable securities laws in Canada. See fi F o r viaokig St a t e mie thet psospectus.

Non-IFRS Measures

This presentation makes reference to certain non-IFRS measures. These measures are not recognized measures under International Financial Reporting Standards ( IRRS0O and do not have a standardized meaning prescribed by IFRS and are therefore
unlikely to be comparable to similar measures presented by other companies. Rather, these measures are provided as additional information to complement those IFRS measures by providing further understanding of our results of operations from
ma n a g e meerspedtige.

Accordingly, these measures should not be considered in isolation or as a substitute for analysis of our financial information reported under IFRS. We use non-IFRS measures, including Pro Forma Revenue, Pro Forma Adjusted EBITDA, Pro Forma, Adjusted
Net Income, Pro Forma Adjusted Free Cash Flow, Revenue, Adjusted EBITDA, S h a r e h oHquitye and @apital Expenditures. These non-IFRS measures are used to provide investors with supplemental measures of our operating performance and thus
highlight trends in our core business that may not otherwise be apparent when relying solely on IFRS measures. We also believe that securities analysts, investors and other interested parties frequently use non-IFRS measures in the evaluation of issuers.
Our management also uses non-IFRS measures in order to facilitate operating performance comparisons from period to period, to prepare annual operating budgets and forecasts and to determine components of management compensation.
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(IPD e ‘ Presenters

Todayobs Speakers Agenda

Alan Walsh W h

Chief Executive Officer Who we are

A CEO since 2011

A Previously served as the

Companyos CFO @ OurStrengths

ﬁ Our Growth Strategies
©)

Pat Dalton

Chief Financial Officer .

A CFO since 2012 Oﬁerlng Summary

A Previously held CFO roles
at Debis AirFinance B.V.,
Bord Gais Eireann and an
international real estate
development group
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(IPD e ‘ IPL at a Glance

I

A

Leading manufacturer of Three operating divisions: Revenue of US$574M million in
packaging products used in the A Consumer Packaging Solutions 2017 and CAGR of 39%@ from
food and consumer, agricultural, A Large Format Packaging & 2015-2017

logistics and environmental Environmental Solutions

markets A Returnable Packaging Solutions
5,300 customers with 14 manufacturing plants, 2,400 employees
longstanding relationships 7 corporate and sales offices, and Canadian Corporation with corporate
4 R&D facilities around the world offices in Montreal and Dublin
—— .
“SEALPACK | "PAC
" IEnf;’OBKIM . = -

|
N, R 4
Jh EP> SEALPACK <= SEALPACE,
N innov >
. \’r Desiga oot ]
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oo = ‘AIPACK
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(IPD ‘ Value-added Products Tailored to Our Customers Needs

Consumer Packaging Solutions Large_Format Packaglng
and Environmental Solutions

Returnable Packaging Solutions

ae—— P
P | == 'g‘” i
a B S e
mg ssion B Ef”'::ml it
ST X PTEELT e f ' :mlumli i =
e -
Food Material

Handling

#SEALPACK

Film Seal Freezer Ready Industrial Recycling
Packaging Packaging
b 6 & B \‘.sl"‘f‘
‘*M‘r.nnﬂ E-'yi "A“D
Custom Lids and Organic General Agricultural Automotive
Packaging Overcaps Waste

High level of innovation across all three segments
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INNOVATIVE

(IPD T ‘ Broad and Balanced Product Portfolio Across our Three Segments

Diversified and Resilient End Markets

2017 Pro Forma Revenue

28%

Consumer

Packaging US$158M
Solutions
o Limited
" INNOVATIVE exposure to
Materia (IPL) e S
ano'”g - markets

Large Format
Packaging
and
Environmental
Solutions

Consumer
(non-food)
9%

US$302M

Environmental
18%

¢

Returnable North

Packaging UsS$94M
Solutions

Europe

America and RowW

Note: Pro forma figures including the full 12-months of the Macro acquisition.

Our core products are used in end markets that have generally
proven to be recession resistant over time
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(IPL) | our Global Footprint

North America Europe & Asia

UNITED STATES

@ Consumer Packaging Solutions @ Returnable Packaging Solutions

@® Large Format Packaging & @ Office
Environmental Solutions O R&D Centre

—
14 ~ 7 Oy 4

Manufacturing Corporate R&D Facilities in

Facilities with & Sales Offices Canada, U.S. Diversified International

320 Molding Machines®  Worldwide and Ireland Markets

Excluding immaterial legacy metal recycling facility
1. Includes machines at R&D facilities.

Well invested manufacturing facilities across North America, Ireland, the U.K. and China
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(IPDE;‘::::;“ ‘Delivering Exceptional Growthtéeé

(in US$ millions) (in US$ millions) (in US$ millions)
NN | FGE WEEECPS W RPS Other® BN | FGE WEEECPS W RPS Other®) ==O== Margin I Consolidated

60/ FY1 5-17 CAGR
2015 2016 2017 2015 2016 2017 2015 2016 2017

Double Digit Revenue & Adjusted EBITDA 201571 2017 CAGR
Consistent Margin Expansion

1. Includes revenue and EBITDA from the legacy metal recycling facility as well as other corporate costs.

Track record of above market revenue and profitability growth achieved through a combination
of organic and strategic M&A growth
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‘éWhiIe Mai ntaining a Strong Commit

Design:

A R&D efforts to develop
lighter products minimizing
resin inputs

A Ongoing polymer trials to
improve recyclability of CPS

packaging

Production:

A Capital program leading to
— up to 25% energy savings

A Environmental
management system at all
our production facilities by
2020

Recycling:
A 100% recyclable products

A Ongoing effort to maximize
recycled material usage

Collection:

A Take-back recycling
service for used

Environmental and
RPS containers

A Zero landfill status by
2022

Consumption, Use, Reuse,
Repair: /

Distribution:

A Lighter / stackable
products to minimize
carbon footprint

A Locations close to
customers to minimize
product travel time

A Global leader in returnable /
re-usable packaging solutions

A Serviceable products / spare
parts maximizing product life

Continuously working with our consumers & suppliers to help build
a circular economy for plastic products

Management Presentation

All our
products are

100%

recyclable

Nearly all of
our products
are made from

Easy to
Recycle

polypropylene or
polyethylene

50%

(and growing)
of our products
positively
contribute to the
circular economy
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(IPD CebEe ‘ IPL Plastics is a Compelling Investment Opportunity

Leading sustainable packaging solutions provider growing at a faster pace
than its underlying markets

Customer-focused product innovation model with rapid speed to market

Track record of organic revenue and profitability growth

relationships

Well-invested asset base with demonstrated operational excellence and
substantial scale

Successful consolidator in a fragmented market

1
2
3
/| Highly diverse blue chip customer base supported by longstanding
5
6
I

Proven and deeply experienced global management team
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(IPD Sl ‘ Leading Sustainable Packaging Solutions Provider Growing at a
R Faster Pace than its Underlying Markets

Consumer Packaging Large Format Packaging & Returnable Packaging
Solutions Environmental Solutions Solutions

#1 Environmental container #1
_ f [ K. _ ,
MARKET Supplier of IML packages manufacturer in Canada and U Bulk plastic container manufacturer
LEADERSHIP in North America #3 in North America

Plastic pail manufacturer in
North America

A Tamper-evident and film seal A Large and complex custom A Durable and hygienic plastic
packaging containers molding capabilities bulk containers
D'F';ERFEDEI;\‘JC':'?I‘_TED A Extensive IML capabilities A Broad product portfolio A FDA-approved materials
e1===:N[el A Custom packaging solutions A Extensive IML capabilities A Reusable and collapsible

A Tamper-evident solutions plastic containers

A Food and beverage A Food industry A Agriculture
A Dairy A Waste management services A Logistics
GROWING A Consumer products A Construction products A Automotive

END MARKETS _
A Portable flooring

unique PUure Play Rigid Packaging Offering

Gaining market share by offering best-in-class products and services
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with Rapid Speed to Market

Customer-focused Product Innovation Model

Saint-Damien, QC  Saint-Damien, QC Cork, Ireland Shelbyville, KY Patents Eli:_;
CPS CPS/LF&E RPS
M _ : 4
2 B R 20+
ISSUED OR
A Same equipment as production plants with greater flexibility in PENDING

the development and validation phases

A Develop new products and prototype molds in an ideal
environment, providing freedom to test different shapes, resins
or labels for our products

50+

PROPRIETARY
INDUSTRIAL

A Perform physical, chemical and mechanical testing that
DESIGNS

complies with ASTM and ISO Standards

Trademarks @

SMARTCRATE

4 R&D Centers of Excellence Significant IP Portfolio

Know How @
SEALPACK" -

SNAPPACK"

FREEZEPACK"

TRUSTPACK™
MacroBin
IsoBin
MACROTRAC
Mastercart

Ctzgp_qart’
Grium
FLAPNEST

Product Lead Time as Low as 6 Weeks

Gate 0 Gate 1 Gate 2 Gate 3
Idea Screen Interim Approval Project Approval

Phase 2 Phase 3
Detailed Study Development

Establishedin-house R&D capabilities

Management Presentation

Go to Trials & Validation

Gate 4

Go to Product Launch

Phase 4 Phase 5
Trials & Validation

Product Launch

expandi ng




(IPD ‘ 3 Track Record of Organic Revenue and Profitability Growth

Constant Currency Organic Growth Rates® Organic Growth Drivers

® Revenue
6.3% CAGR Greater commercial focus
V Successful investment in R&D

V New business wins

2015 2016 2017 Realization of operational efficiencies
mmmm Adjusted EBITDA —O— Adjusted EBITDA Margin

A 2 ‘90/0 C AGR

\v4 Synergies
V Procurement savings

V Automation and increased productivity

Focused investment projects

V Addition of incremental capacity
underpinned by customer demand

o% CAGR .
W—' V State-of-the-art, value-added production

2015 2016 2017

1. Organic growth rates between Fiscal 2015 and Fiscal 2017. Revenues and Adjusted EBITDA figures for Fiscal 2015 give effect to the acquisition of IPL Inc. for the full year, while Fiscal 2016 and Fiscal
2017 numbers exclude the contribution of the acquisitions of Encore and Macro. Assumes constant Fiscal 2017 exchanges rates.
Represents net income as reported (not only organic growth); not adjusted for constant currency.

= Net Income®

2.

Demonstrated ability to deliver outstanding organic growth
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(IPD RS ‘ 4 Highly Diverse Blue Chip Customer Base Supported
B by Longstanding Relationships

Consumer Packaging Large Format Packaging & Returnable Packaging
Solutions Environmental Solutions Solutions

CUSTOMERS

r Region of Peel .
F working with you One of the leading global
automakers, through an
international logistics provider

Top 10 customers account for less than 25% of global revenue
No customer accounts for more than 5% of global revenue
Ability to pass-through resin costs across our businesses

Long-term strategic relationships with a broad range of customers across our segments
with minimal customer concentration
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